
Marketing The Workshop 
 
Marketing 

  Hardest part 

  Time consuming 

  You can write the most engaging content but not useful if no one sees it 

  This is why an email list is critical 

  And everything you do should  be to reach them and get them on your list 
 
Process 
 
Strategy for getting attention for workshop  
Build email list, network for referrals, social media 
Once, you’re ready to promotes a specific workshop, send them to sales page 
Sales page closes the sales and sends them to payment processor 
Email is sent automatically to give details they need including link for the workshop  

  Testing Your Idea First 

  Hi (Add their name).  

  How’s it going? I'm thinking about hosting an online workshop for ___________________ (describe 
who it’s for) who are struggling with_____________________ (the general topic of the workshop). 

  The 3 main benefits you will receive from this workshop are: 

  1. 

  2. 

  3. 

  Would you be interested in attending this workshop?  Hit reply or send me a text or email (indicate 
your preferred methods of contact) if you’re interested in hearing more!  

 
 

  Email List Strategies 

  Most common way is lead magnet (freebie) offered on website 

  Need traffic for this to be effective 

  Social media (Facebook Ads) can also work for this 

  All other methods must be created organically and you need to be creative to think of who and where 
you can go to get promoted 



 
 

  You have your topic 

  You have an idea of who you’d like to attend 

  Now where are they? 

  Make a list as to where they might be found 

  Do some research 

  Once you know where, you can craft your strategy 
 

  Where? 

  Special interest groups, non-profits,  

  Clubs or meeting groups 

  Networking groups 

  LinkedIn or Facebook groups 

  Other online groups or forms 

  Customers of health food or supplement companies 

  Podcasts listeners 

  Other practitioners, past clients 

  Corporations 
 

  Long-Term Strategy  

  Contact the groups and ask if you can help them 

  Ask to be a speaker or guest 

  Look for guest blog opportunities 

  Post in groups – answer questions and let them get to know you  

  Build your social media following 

  Talk to people 



 

  Short-Term Strategy 

  Email those on your list 

  Email friend and family 

  Ask at work about being promoted in a company newsletter 

  Do you have addresses for past clients? 

  Mail them a letter with details (assuming it’s not too many) – people more likely to open a letter from 
you than an email 

 

  Find someone who can promote for you 

  ie: A practitioner – what can you do for them? 

  ie: A company – what can you offer that they want 

  ie: A former client – can you offer a “bring a friend” arrangement 
 

 

  For the first workshop – you need some people – 5 to 10  

  Great if you get more but you’ll learn a lot under any circumstance 

  If you’re excited by what you’re offering and you know it is practical and usable, then you are ready 

  Do be afraid to fail 
 
 
 


