
Sales Page Template 
 

  Sales Page 

  This is where attendees go to learn more about the workshop, register and click link to pay  

  A sales page can be designed simply as a page on your website 

  Or using a template service like Click Funnels or Leadpages 

  Does not matter as long as it looks clean, neat and has the following format 

  Part I 

  Top of the page: Headline that gets their attention 

  Needs to solve a problem they have and having a timeline or an “ease”  

  This can also be accomplish with the sub-headline 

  ie: “The Stress-Busters Workshop” 

  Discover 10 Steps To A More Easy-Going You in One Fun-Filled Afternoon 
 

  Part II 

  This is where you list the “pain points” 

  Every key statement that reflects what the clients feels 

  This what get their interest after the headline get the attention 

  Usually bullet points 

  Then make a statement about a solution without stating what it is 

  Part III 

  Introduce yourself, your credentials, and tell a bit of your story 

  If you have had a similar issue as the audience, then mention this so they see you relate  

  If you haven’t then mention that you’ve helped client who have had the issue 

  Then mention the workshop by name 

  Part IV 

  List benefits  



  These are not features (what they’ll be doing at the event) 

  This is what they will achieve as a result of the information 

  ie: Imaging feeling energized as  you think about your day at work 

  Coming home at the end of the day , know how to relax and enjoy your family time 
 

  Testimonials 

  You can add two here after part IV 

  If you don’t have any specific to the topic, then post testimonials speaking to how helpful you are, 
supportive, etc.  

  More testimonials can go at the end 

  This is know as social proof 

  Part V 

  Now you list all the details of the workshop – the solutions 

  Date and time – how long 

  What they be doing 

  What they will be learning 

  What they will receive – handouts, guides, steps etc.  

  Bonuses 
 

  Also known as add-ons 

  This is where you use up materials you have such as DFY documents, or may be some samples 
(coupons) from companies you’ve networked with 

  Should be things that you have, cost you little to give and add to the value of the day 

  Bonuses may it easier for attendees to say yes 

  Part VI 

  Pricing – Early Bird (plus regular) and end date for early bird 

  Button to click to pay 



  Refund policy and guarantee 

  Any other relevant information 

  FAQ? Not usually needed for a workshop but if you find you getting ask the same questions, it could go 
on the sales page last 

  Remember 

  All your marketing strategies is to get the potential attendee to the sales page 

  It needs to grab their interest and keep it so they follow all the way down to the button to register. 

  Workshops generally do not need a long sale page as they are often self-explanatory 

  The page should get them more excited 

  Tip: Break up text with sub-headlines (not a repeat of text) for skimmers 
 
 
 


