
Social Media Overview 
 
Why? 

  It’s free 

  Done well, can be an important aspect of marketing for your business 

  Workshops requires less of a sales push (value is easy to understand)  

  Still need to reach people to let it know it exists 

  Good timing and positioning can get attention 
 
Statistics 

  3.5 billion people  on social media (equates to 45% of the population 

  Average 3 hours a day on social networks and messaging  

  54% use social media for researching products 

  71% of people who have had a positive experience on social media recommend to family and friends 

  73% of marketers believe social media somewhat effective or very effective for the their business 
 
49% of consumers depends on “Influencers” for recommendations 
91% are using a mobile device to access social media 
90.4% of Millennials,  
77.5% of Generation X  
48.2% of Baby Boomers  
Facebook is the most popular social media platform at 68% 
 
Global time spent on TikTok grew 210 percent year-over-year in 2019 and Reddit’s monthly active users 
grew 30 percent year-over-year  
 
Daily active stories users on Instagram, Facebook, and WhatsApp all hit 500 million each in 2019 
 
Internet video traffic is expected to jump fourfold from 2017 to 2022 
 
Nearly three out of every ten businesses plan either already have a social commerce plan or are 
planning to implement one in the next 12 months  
 
79 percent of consumers say user-generated content highly impacts their purchasing decisions 
Nine out of ten consumers say that authenticity is important when deciding which brands to support  
The number of mobile messaging app users is expected to reach 3.12 billion worldwide in 2023 
 
The influencer marketing industry is forecast to be worth $15 billion by 2022 
 



Nearly three out of every ten consumers use social media to communicate with a company 
 

  In The Past 

  Networking involved going to meetings and events 

  A lot of one-on-on contact  

  Now the strategy needs to be networking online  

  Social media groups can be a solution  

  Look for group in Facebook and LinkedIn 

  Start your own 
 

  Facebook 

  Facebook users are 54% female and 46% male 

  Of all the people on the internet, 83% of women & 75% of men use Facebook 

  Average Facebook user has 155 “friends” 

  Around seven-in-ten U.S. adults (69%) use Facebook 

  62% of online seniors aged 65+ are on Facebook and 72% are between age 50-64 

  88% of online users of age 18-29 are on Facebook, 84% of those 30-49 

  82% of college graduates are on Facebook 

  75% of online users who have an income more than $75K are on Facebook 
 

  Facebook Ads  

  They work 

  But you have to get the targeting right for the topic of the lead magnet – toughest part 

  Easy to keep to cost down 

  Lots of trial error 

  Must learn to do good headline and engaging content 

  Tell a story 



 

  Instagram Business Account 

  Fastest platform in Canada 

  112.5 million in the US 

  89% of users are outside the US 

  Has many options for promotion 

  Complicated but very good for building a brand  

  Need a consistent visual look  
 

  Posts with a location get 79% more engagement 

  7 out of 10 hashtags on Instagram are branded. 

  60% of people say they discover new products on Instagram. 

  Photos With faces get 38% more likes. 

  Posts with at least one hashtag average 12.6% more engagement. 
 

  Nano-influencers(500-5k followers) make an average of $114 per video post on Instagram, compared 
with $100 for an image post and $43 for a story 

  Power users(30k-500k followers) make an average of $775 for an Instagram video, $507 for an image 
post and $210 for a story 

  68% of people come to Instagram to interact with creators 

  50% of sponsored feed posts last year originated in the U.S 

  1/3 of the most viewed stories are from businesses 
 
Instagram Demographics 

  Ages 18–24: 75% 

  Ages 25–29: 57% 

  Ages 30–49: 47% 

  Ages 50–64: 23% 



  Ages 65+: 8% 

  52% Women 
 
Twitter 

  38% of Twitter users are between the ages of 18 and 29, 26% users are 30-49 years old 

  56% of Twitter users earn $50,000 and more in a year 

  80% of Twitter users are affluent millennials 

  93% of Twitter community members are open to brands getting involved, if done so in the right way 

  More for personalities to speak directly to the public 
 
YouTube 
 
73% of US adults use YouTube 
62% of YouTube users are male 
78% of US men adults use YouTube 
68% of US women adults use YouTube 
81% of 15–25 year-olds in the US use YouTube 
80% of YouTube users come from outside the US 
 

  62% of businesses use YouTube and 9% of small businesses are on YouTube 

  35+ and 55+ age groups are the fastest growing YouTube demographics 

  75% of adults turn to YouTube for nostalgia rather than tutorials or current events 

  Millennials prefer YouTube two to one over TV 

  37% of the 18 – 34 demographic are binge-watching 

  70% of YouTube watch time comes from mobile devices 

  Monetization can occur 4000 views and 1000 subscribers 

  LinkedIn 

  LinkedIn has 675 million monthly users  

  57% of LinkedIn users are men, and 43% are women 

  51% of Americans with a college education use LinkedIn and is the #3 platform for those with income 
of $75,000 (after Instagram and Pinterest) 



  70% of LinkedIn’s users are outside the U.S. 

  LinkedIn 

  61% of LinkedIn’s users are between 25 and 34 years old 

  4 out of 5 people on LinkedIn “drive business decisions” 

  94% of B2B marketers use LinkedIn for content marketing. People say that LinkedIn is 3x as 
trustworthy for delivering worthwhile content, compared to other social platforms 

  89% of B2B marketers use LinkedIn for lead generation 

  https://blog.hootsuite.com/linkedin-for-business/ 
 

  What’s App 

  Messaging service 

  Was bought by Facebook 

  Advantage for business is still Facebook and Instagram 

  Good for group communication and posting notices for a group 
 

  Pinterest 

  Search Engine 

  70% of Pinterest users are females  

  40% of new signups are men and 60% are female  

  Men account for 7% of total pins  

  50%+ pinners live outside the US.  

  34% of users aged 18-29 in the US  

  42% US women adults who uses Pinterest.  
 

  80% of US mothers who use the internet uses Pinterest 

  Millennials use Pinterest as much as Instagram 

  35% of users are between 30 – 49 



  It reaches 83% of women between 25 -54 %   
 
 

  Shopping: Every day nearly 2 million people pin product “Rich Pins” 

  50% have made a purchase after seeing a promoted pin 

  Promoted Pins are re-pinned an average of 11 times per advertisement. 

  Get a “Pinterest For Business) account (can upgrade your personal account) 
 
 

  Picking A Social Media Platform 

  Pick one that allows you to post the kind of materials you like to do 

  Pick one that is popular with the age demographic you are seeking 

  Learn all you can about that social media platform 

  Take a course for best results 

  Create a series of posts per week  

  Post consistently – making it engaging 
 
 
 


