
Session 1 - Stories



Agenda
Introduction

What You Need To Know About 
Stories

Discussion of Your Story Ideas

Story Examples and Use

Assignment 2



Writing
Takes practice

Great skill to develop

Take any free time you have to just 
write a short story 

Don’t need a purpose for it

Look for things that grab your 
attention and that you find interesting

Look at other forms of advertising



Types of Writing
Sells your services

Establishes your credentials as an 
expert

Establishes your personality and allows 
people to relate to you

A combination, especially when selling 
services

Be clear what you’re trying to achieve 
when choosing a story and how to 
write it 



Where?
Emails

Blog posts (which can also emailed) – can be 
informal or formal

Articles (longer than a blog post for a specific 
topic)

Sale pages

Facebook posts

Instagram

Twitter

Pinterest (would be linked to a blog post or sales 
page)

Books



FYI – Could Be Helpful
*Proofer – check for grammar and 
spelling mistakes

*Copy editor – checks for continuity 
clarity, asks question, makes 
suggestions for re-wording – may 
question what’s written

Editor: Determines content, topics etc.

Copy writer: Writes marketing 
materials

You need to be your first editor



Types of Stories
People stories – “I” voice, “you voice”, 
“we voice” “they” voice

- can go back and forth between “I” 
and “you” or “we”

Food stories (supplements)

Lifestyle stories

Inspirational stories

Metaphorical stories



Stories
Should have a personal 
element – something 
the client can identify 
with

Must have a solution 
the client can relate, too



Purpose of Stories
Get attention of the reader

Be relatable

If it was an “Aha” moment for you – it should 
be one for them, too, if possible

If it is a good story with a point – you should 
be able to link the point to what they may 
need or want or what they’re going through

It needs to allow you to proceed naturally to 
whatever else you want to say.



Purpose of the Stories

Going to vary

Must be determined before you write

The story you choose should help you 
make your point

It does not always have to make the 
sale – it needs to make people feel like 
they found something they need or 
like





Story Example
I’d never seen any adult eat two white Wonder bread bologna sandwiches for lunch. But there 
was Mary, scarfing down her food, asking me for my help. She was angry all the time. Her kids 
kept saying “Mom, what’s wrong with you?” She had tears in her eyes as she told me.

I already suspected the issue so I asked: How much coffee do you drink? 4 double coffees 
everyday.

How often do you eat? Just lunch and dinner.

I explained her blood sugar might be the cause of the issue and suggested she eat more 
regularly with fibre and protein, cut down the coffee and to help her, take the supplement 
schizandra

3 weeks later, I asked her how she was doing. “Great – It’s like I am me again.” I asked if she had 
cut down her coffee. No. How about eating more regularly? No. More fibre? More protein? No 
and no.

What did you do? “I took schizandra”



My Blood Sugar Story
I’ll never forget the day I realized I was sane. Having parked illegally on a side street while my friend ran into 
her bank, I was partially blocking the bank’s driveway. An irate old man, trying to leave, started honking and 
yelling at me from his rolled-down window. I backed-up, to let him out, not realizing some one had pulled in 
behind me. And then I heard the unmistakable sound that only two cars colliding can make.

I was angry and horrified at the same time. I got out go the car and yelled at the man “See what you made 
me do” and then on a dime, immediately changed my demeanor to be all humble, sweet and apologetic to 
the woman whose car I’d hit. 

About 10 minutes later it was all over. But it never is, is it? At least, not for me. Now was the time for me to 
play the incidence over and over again, rehearsing what I should have said for hours and hours until my 
head felt like someone had tied a band around it. 

Yet, on this day, when it was over, it was over. Four hours later, I hadn’t given it a thought. Who are you? I 
said to myself. Where’s the re-hashing? Why aren’t you thinking this to death?

And then it hit me. Is this how stable blood sugar feels? 

I gave myself a mental and physical check – I felt good. OMG – this is what it feels like to be sane. What had 
done this to me. I was perplexed but some quick research on the supplements I was taking found the 
culprit: Schizandra



Story Example
Cashew story

I knew something that tastes so good could not be bad. If you love roasted cashews, then this is 
a good news day. My faith in food has be reaffirmed, which is always being underestimated. 

I was taught heating nut oils was bad. 

“Nuts are to be consumed raw. Heating the nut oil causes it to be more prone to rancidity”

But it’s not true. The antioxidants in the cashews go up when heated, making them less prone to 
going rancid. And it’s one more example of the why we should never judge a food based on a 
study of one aspect of the food.

Yet that’s exactly the way nutrition research is done.

What type of story is this? How and where could you use this story? What would the client 
relate to? What is the solution?



Story Example
My tall, spindly cedar tree taught me how resilient a creation of nature can be. Bowed but not 
broken during the 2013 ice storm, it remained bent over for several years after the ice had 
melted. I’d accepted that this was its new shape and just let it be. But last year, it finally stood up 
tall and straight again.

Most of us probably think this would’ve occurred when the ice melted and freed the tree in 
2013. But it didn’t. Even for trees, healing takes time. 

Just like a person recovering from a major injury, the tree does show some wear and tear. It’s 
spine is not quite perfect.  But if the tree could speak, I’m sure it would say how happy it was to 
have recovered.

For me, it gave me hope. 

What type of story is this? How and where could you use this story? What would the client 
relate to? What is the solution?





Story Example
I must be promoting a program. How do I know? 

My belly is crampy and my lower back is sore. Only 
my beloved hot water bottle gives me comfort. 

And when the promotion is done? Poof, just like 
magic, I’ll feel fine. 

Don’t tell me that stress and intestinal function 
aren’t connected. 

What type of story is this? How and where could 
you use this story? What would the client relate to? 
What is the solution?



Writing The Story
The story is the lead (can do an 
introductory sentence)

Everything else flows from the story

When choosing a story ask yourself: 

1. Does this story allow me to say 
what I want to say after the story

2. Is it going to resonate with people?

3. Is it a worthwhile example of 
something that helps me say what I 
wish to say



Story should start in the middle

Not sure where that is?

Write the story from beginning to end 
– just let it all flow out.

Look for an aspect of the story that 
makes a strong statement (action) – in 
the middle (you make need to re-word 
original version for this)

That’s the start of the story



Now that you have the opening 
sentence -

What can you skip saying from the 
beginning section. How can you refer 
to the beginning?

From there you can continue the story 
to it’s conclusion

Now review and edit – cut out words, 
extraneous thoughts and shorten 



I’d never seen any adult eat two white Wonder bread bologna sandwiches for 
lunch. But there was Mary, scarfing down her food, asking me for my help. Her 
kids said “Mom, what’s wrong with you?” She had tears in her eyes as she told 
me.

Her kids said “Mom, what’s wrong with you?” Mary had tears in her eyes when 
she told me. She said that she was angry all the time, yelling at her kids and 
husband constantly. As she was scarfing down her two white Wonder bread 
bologna sandwiches, she asked for my help.



Last sentence should lead to the next section:

Example: Schizandra

Next section could be the research about the 
benefits of schizandra (blood sugar just being 
one)  - followed by where to and what to 
purchase.

Example: Blood sugar

Next section could explain why blood sugar 
affects us emotionally, causes for issues and 
other symptoms - followed by solutions



If an article or blog post – done

If a sales email you would write the other symptoms 
like they might experience them

Example: “I’ve had many clients who suffer from 
mood swings that affect their relationships.”

“But often simple suggestions can make a huge 
difference”

Then you can continue with discussing your offer and 
what they will receive from it (features and benefits)



For social media post:

“Does this sound familiar? Her kids said “Mom, 
what’s wrong with you?...”

Finish the story  - maybe give one tip 

Can also use it to send them to a website for 
the blog post “if you want to learn more about 
why schizandra helped…

IG and Facebook can be like a blog post

Twitter – just opening sentence or two –then 
website blog post  link



Assignment 2

Pick one of your story ideas

Determine what it’s for?

Write it

List different places you could 
use it and for whom or what?



Tips
Write like you talk

Always read what you write out loud

Use punctuation (dashes, dots)

Keep paragraphs short: 1-2 sentences makes it 
seem more like talking.

If you have trouble reading you sentences out 
loud, re-word it or divide it into two sentences

Be sure that the reader does not think you’re 
talking about you all the time – they need to see 
themselves – even if it is just they like what you 
said



How Helpful Are Friends?
Not very

May not have enough knowledge to give you 
valuable feedback

If they say “it’s good” – may mean it is good or it 
sucks and they don’t know what to tell you

If the feedback is simple – they more than likely 
will say so

Proofer/copy editor is better for the feedback 
you need

Can also just experiment and practice until you 
get traction and engagement


