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Inspired Emails for   Attracting Clients



Type of Emails
1. Formal 

- For reaching out to potential allies to do 
business with you

2. Action-taking- somewhat formal

- Emails you write that allies send out to their 
people

3. Action-taking – friendly

- Emails you write to your own audience 
where you speak in your own voice

Social media posts would also be #3



Three Rules of Formal Writing

Clear: Who is the reader? What action 
do I want them to take? Be clear about 
the message you want to convey 

Concise: Wordy documents take too 
much time and will not be read

Correct: Grammar, sentence structure 
and spelling all count



Two Types of Readers

1. Detail Readers

2. Skimmers

Must write for both types

It doesn’t matter whether you’re copy 
writing, business writing or preparing a 
presentation

The process is the same 



Clarity

Everything from your words and 
structure must be clear

Cut out extra words 

Waste no time – more efficient for the 
reader

Too much to read may not get read 

Essential for success you have to take 
extra time to make it efficient for your 
reader



Appearance

Breathing room on the page (white space) means 
breathing room for the reader to read

Balance on the page – centered on the page, top 
to bottom, left to right

Short paragraphs – can be single sentences orone
word

Bullet points – help make the document look 
more organized and skimmable – make the reader 
feel like they have to do less work



Bold type should be used sparingly

… can be used

Think of writing as you talk

No silly fonts

No all caps – words have shapes that 
aids clarity

“ant” vs “tan”  “ANT” vs “TAN”



Proofing
Proof it as best you can

Read the document backwards

Read it out loud (allows you to hear flow)

Are typos a death sentence?

In business documents – avoid at all cost

In copywriting – can actually force 
someone to re-read 

That’s not a bad thing



Format
1. Say what you are going to say – state 
the purpose of the document in the first 
sentence – summarize the main points

2. Say it – elaborate each point

Point 1 the most impactful

Point 2

Point 3

3. Say what you said again – nothing new 
– remind them what you want them to 
take away



Tips

Be the authority

“The wellness program was highly 
successful” – it’s vague

“The participants in the wellness program 
all reported increased energy levels and an 
average weight loss of 5 pounds per 
person.” 

To avoid generalities, watch out for words 
like “everyone, no one, all, always, never,”  
as well as words like “many, most, a few 
and some.”



Active Vs Passive Voice
Passive voice is indirect and muddy

Passive voice takes more words to 
write

Getting rid of passive voice – gives 
energy to your work and makes you 
more vibrant.

Exception – scientific field prefers 
passive voice because it sounds more 
objective



Example
Active: I taught the nutrition course

Passive: The nutrition course was 
taught by me

The person taking the action is first

The “by” rule – if you can add the 
word “by” into the sentence and it 
makes sense, then it is passive

“The orange was eaten” is passive 
because you can add the “by.”  “The 
orange was eaten by Dave.”





Action-Taking Emails



What you need to decide before you write:

1. What’s the purpose of the email?

Book a discovery call?

Follow you?

Download a lead magnet?

Buy something?

2. What’s going to lead them to take 
the action?



Each email is for a specific reader

Email funnels allow you to write to 
specifically to different readers

Worst scenario – not able to send enough 
emails

Start seeing every email you send in this 
light – a single point that’s going to 
resonate and it leads to an action

Each email is for different readers –
because you don’t know whose reading



The email format is this:

1. Single concept to make a point and 
the answer to the point is what you’re 
offering or connects to it

Subject Line: Comes from something in 
the email

Either start with the subject line 
because you have clarity for the point 
you want to make

Or you pick it after you write the details 
that make your point – ideally related to 
the single point



The discomfort of hot flashes –
embarrassing

The point – the reader does not have to be 
embarrassed anymore

The  stress of preparing dinner every night 
after a long workday

The point – it doesn’t have to be stressful

You can go deeper into the readers needs 
or issues than this (into their soul)



2. Build a case for that single point

- this can be a story that illustrates the 
point

- statistics that explain the point

- a conversation between you and the 
reader

- questions you ask and answer

All should relate to the reader and 
something they have as an issue or 
something they want



Hot flashes – describe and discuss the 
embarrassment and what it means

Maybe tell a story about an incident 
you had or someone you know had

The point? Explain why it doesn’t have 
to be this way – this is the building the 
case for it

ie: Could be an explanation as to why 
hot flashes occur



3. Give small possible solutions(s)

ie: Explain the relationship of stress and hot 
flashes

4. Now give them the take-action step 

ie: Should be something that is going to give 
them more to help for hot flashes

5. Give them a hopeful message at the end

ie: Menopause does not have to be this way



Stressful workday and dinner prep

2. Discuss how the reader got into this 
position and what happens to the quality of 
the meals or how cooking meals adds to 
their stress 

3. Small solution

Some tips to save time

4. Take-action step 

- take your easy dinner prep workshop

5. Hopeful message – dinners can be an 
enjoyable time with family



Subject line: 

Solutions for hot flashes

Or 

“Being hot” is not always a good thing

Dinner prep doesn’t have to be stressful

Or 

How many times can you order pizza for 
dinner?

Ideally – a subject line that goes a little 
deeper



Subject Lines

Average amount of time to engage 
interest: 2-3 seconds

Headlines: Usually for sales page and 
possibly blog posts and articles

Titles – Blog posts and articles

Subject lines - Email

Captions – Social media



Titles
Pycnogenol Boosts Athletic 
Performance – Who Needs Doping?    

Antibiotics Weaken Signs of 
Alzheimer's Disease In Mice 

The End Of Yo-Yo Dieting

Autism, Schizophrenia, Bipolar 
Disorder Share Molecular Traits

A Spring Detox Does Not Have to Be 
What You’re Thinking   

5 Ways To Keep Your Heart Healthy 

Mediterranean Quinoa Salad

Carrying The Burden of Unresolved 
Emotions

Why Old People Fart



Other Subject Line Examples
Permission to expand, take up space and think 
bigger…

Can I send you my new book?

Best Water to Drink in the AM

Burn an extra 40 calories per week… by 
drinking water

Untold stories + surprise today LIVE

5 Fixes for Your Midweek Meals

Can certain “healthy foods” trigger behavior 
and mood symptoms?

Take this one-minutes Stress Test Now

Daily efforts for max benefit

Top Brain DESTROYING medications. Are you 
taking one of these?

Plant Magic Is About to Happen! Will I See 
You?

A gastroenterologist’s trick to tell if you’re 
drinking too much coffee

Need a Health reboot? Take a Voyage to 
Health, Without Packing a Single Bag



Captions
What is your intention with your post?

Connect with audience?

Share your personality?

Call to action?

you should always be about promoting 
or teaching

Sharing is different from teaching – it 
implies

Most overused captions

https://buddybits.com/2017/09/overused-social-media-captions/


Ask open-ended questions to encourage 
conversations

Don’t always be seeking business

Some info you share should just be good 
info - stories make this easier

Be inspiring – make their day in a positive 
way

Make note of any observations you may 
make about anything

What can you do in emails?



Recipes are a great way to engage

But…

A recipe is just a recipe if that’s how 
you present it

Too many recipes are the same – can 
be found anywhere

Your story makes them different

Understand what a recipe says about 
you – don’t try to compete where you 
can’t



What Recipes Should Do
Have a point just like any email

“My best recipe for hot flashes” 

“My go-to 5-minute meal” 

A recipe can just be part of a bigger story 
related to your niche

Illuminates who you are and what you do or 
know

Provide an easier way to tell a story

Allow the reader to use more than one sense

Inspire

Make a point better than words, in some cases



Remember when you 
learn something –
don’t assume others 
don’t know it

Or that they will have 
the love for the 
information that you 
do

This is why you have 
to write multiple 
emails to see what 
works



Examples



Let’s Get Writing



Purpose of the Email

Write what action you want the reader 
to take?

Want do they want from you that 
might make they take the action

Make a list (since there is often more 
than one reason why people take 
action)

But there’s often one reason that 
means the most to each person



Who wants the offer?

Describe them.

The demographic

Who they are and why they struggle?

It’s easier if you can picture one 
specific person 



Why do they want the solution?

Pick one why

The goal of these three questions is to 
help find the single point

You’re only writing to some of the 
people – not all of the people

You’re only writing about a specific 
aspect that’s of interest to them – not 
all of them



What can you say about this why?

Is there a story you can tell?

Is there something you can share with 
them that they can relate to?

Write down some thoughts that could 
be included in the email



Take a look at what you’ve written?

Pick one point to be the focus of the 
email

The point is not “hot flashes”

The point is “you don’t have to suffer”

Or “you don’t have to have them”



Build the case for the one point

Start with demonstrating an 
understanding of the issues (this is 
where  ‘pain points” might come in)

Can be a story or statistics or 
knowledge-based info

But it needs to lead to the point



What’s the simple solution?

Hot flashes: “get rid of them”

Can include some simple suggestions 
to help 

Demonstrates knowledge and “proof”

A testimonial will fall into this category



What’s the take-action step or solution

Write it in a way that links it to the 
single point

“My goal is to help you find the 
solutions for your hot flashes. And I’ve 
created a step-by-step program to help 
you identify what is happening to you 
and what you can do specifically that 
will fit your life”

Then talk about the program and any 
benefits included, bonuses, early bird 
deadline etc.



What’s the hopeful message?

What feeling do you want them to 
walk away with?

What hope can you give them.

This can be a single sentence

“You can re-gain control over your life 
and thrive” 



PS

What’s the PS for? 

It generally is another call to active

It can be a reminder of something you 
may be said earlier in the email

It can be another point you want to 
make but it didn’t fit nicely into your 
flow

You don’t have to do one


